SPONSOR KIT - Q3 2026

AT with Remy

Advertise in
Al with Remy

A hand-written Al newsletter read by 23,000 founders,
builders and operators. Sent every Thursday. Opened by more
than half of them.

23,000 56 .2% 11.462

SUBSCRIBERS AVG OPEN RATE AVG UNIQUE OPENS



®1 / THE NEWSLETTER

What readers open every Thursday

Al with Remy is Remy Gaskell's weekly email on building with Al: the systems,
workflows and tools he runs his own company on. Every issue is written by Remy
himself, never by a content farm or an automated digest. Readers can tell, and it
shows in the numbers: the average open rate across the last ten issues sits at 56.2%,
and the list keeps growing.

WHO READS IT

¢ Founders and operators automating the work that eats their week
¢ Builders shipping their first Al systems and agents

¢ Professionals who want to stay the most capable person in the room

WHAT AN ISSUE LOOKS LIKE

Intro in Remy's voice, a TL;DR, two main stories, a tools section readers mine for things to try,
and brain food to close. Read any recent issue at aiwithremy.com/posts.

IWHAT READERS REPLY

Federico Navarro <fede.. Apr30,2026, 7:37PM ¥y @ € § Ville Hansen <villehansen2@gmail.com> Thu Mar26,9:32PM vy @ €«
tome « tome =
Remy Huge respect for answering your followers, quickly aswell! You are doing a lot of things right

and can't wait to see you grow even bigger :)
loved your email, 8 minutos with a coffe, and now i have super clear context

of news and where to focus on Al and claude.

Noa Beti <noa.beti@whaleagency.de> Mar21, 2026 149AM  3r @ € i Alexa Céardenas <alexacardenasv@gmallco.. Mon, Apr 13, 1114PM sy @ &
tome « tome

1 Hey, just wanted to say great work man Hi Remy, | think the number of human hours it takes to create something this helpful is truly
AWESOME WORKKKKKKI! ¢ ¢, & amazing. Thank you for your effort! Keep up the great work; I'm excited to see what else you
Keep it going. Your content provides a lot of value to the whole Al Community. come up with. =)
Chris Wilson <chris@resinc.com.au> Thu Mar 26, 750PM T @ & : Poppi Kuropatoff <poppi@noou.co> Thu Mar26,517PM Yy @ &
tome = tome ~
Hey Remy, Great newsletter Remy! Keen to hear more about the vibe founder tools.

I've anly come across your content and joined your newsletier recently - you are creating
incredibly valuable centent and I'm very grateful for what you're putting out!

WEEKLY, THURSDAYS ] [HAND—WRITTEN ] [ FREE FOREVER




®2 / WHY SPONSOR

Reach people who love building with Al

Sponsoring Al with Remy puts your product in front of readers who open, read and
act. The list is growing every week, and the people on it are exactly the ones
evaluating new tools for their work.

11.462 9935 +1,379

AVG UNIQUE OPENS PER ISSUE AVG LINK CLICKS PER ISSUE SUBSCRIBERS SINCE 11 JULY

WHY IT WORKS

¢ You pay for readers, not list size. Rates are CPM on unique opens, averaged over the trailing 10
issues, so every dollar maps to someone who actually opened the email.

¢ Trust carries your placement. Every issue is written by Remy himself, and he only runs products
he'd genuinely use. Readers know it, which is why they click.

¢ The audience is in buying mode. These are founders and operators actively building Al into their
businesses, hunting for the next tool worth adopting.
AFTER EVERY SEND

You get a report with your placement's numbers: unique opens for the issue and clicks on your
link. No chasing, no guesswork.



©3 / THE AUDIENCE

Who you're reaching

A list of founders, operators, builders and ambitious professionals working out how to
put Al to work. Most arrived through Remy's content, so they already trust the voice
your placement sits in.

WHERE THE AUDIENCE COMES FROM

Acquisition source across 20,974 tracked members of the list, from our CRM:

48% 59% 8% 5%

INSTAGRAM DIRECT YOUTUBE SEARCH, X,
LINKEDIN +

Nearly half the list arrives from Instagram, so the audience skews mobile-first. Creative that
reads well on a phone works hardest here.

WHAT THEY SHOW UP FOR

¢ Practical systems they can copy, not Al news recaps
¢ Tools worth adopting, tested in a real business first

¢ Workflows that hand the boring 80% of the week to Al



©4 / GLOBAL SPREAD

Where readers are

The audience is global, led by the United States, Australia and the United Kingdom.
77% of located readers sit in English-speaking markets, and the spread across the
Americas, Europe and APAC means your placement gets seen around the clock.

59% 54% 26%

AMERICAS EUROPE & EMEA APAC

TOP COUNTRIES

United States
Australia
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Canada

India
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05 / PERFORMANCE

The last 10 issues

11,462 56 .2% 593 5.22%

AVG UNIQUE OPENS AVG OPEN RATE AVG UNIQUE CLICKS CLICK RATE OF
READERS

UNIQUE OPENS PER ISSUE

12,652

I I I I I 11,124

! ! l 19 Jun 26 Jun 3 Jul 9 Jul 19 Jul 22IJu1 26Iu1
SENT ISSUE UNIQUE OPENS  OPEN RATE UNIQUE CLICKS
26 Jul 2026 multiplayer Al agents are the future 11,124 50.4% 478
22 Jul 2026 | took my whole Al system apart on camera 10,002 46.6% 661
19 Jul 2026 The simplest team second brain setup 12,124 57.0% 776
9 Jul 2026 Close your laptop, claude keeps working 12,410 58.3% 535
3 Jul 2026 stop running everything on opus 12,652 59.7% 359
26 Jun 2026 @mention Claude and it just handles it 11,916 57.3% 710
19 Jun 2026 “ How | share skills across my whole team 11,545 56.6% 577
4 Jun 2026 my whole Al setup, on your machine 11,067 59.5% 671
31 May 2026 A model is only as good as its harness 10,958 58.9% 521
22 May 2026 1 broad agent beats 6 specialist ones 10,820 57.6% 642



©6 / PLACEMENTS

Main sponsor

The lead slot. Your banner sits directly after Remy's intro and before the TL;DR, so
every reader scrolls straight into it. It comes with a natural mention in the intro itself,
in Remy's voice.

also GPT-5.6 is finally here.

Good evening folks,

flomy Gaskes

& S

The Al course: six live sessions over
two weeks, sold out on Tuesday "

AL WITH REMY

Good evening folks,

| havent been so excited for a project
in a while!

‘The Al course: six live sessians over two weeks, soid out an Tuesday "

I havent been so excited for a project in a while!

|
| MAIN SPONSOR : ! I
| YOUR AD HERE | 1 MAIN SPONSOR |

1 YOUR AD HERE |

» TL;DR

+ GPT-5.6 -» OpenAl's new familly (Sol, Terra, Luna) is out
and Every ran it for a manth before anyone else. Their
verdict: a Parsche to Fable's warp drive, a much better

wiriter, and the first model that can run whole loaps of work /( TL M D R
1

onits own.

DESKTOP
* GPT-5.6 = OpenAl's new

MOBILE

& Good for: Brand awareness and narrative. The whole readership scrolls through it.

¢ Creative: 600 x 150 px banner (supply at 1200 x 300, PNG or JPG) + one line of intro copy with your
link

& Position: After the intro, before the TL;DR - the first unit in every issue

¢ Exclusive: one main sponsor per issue



©6 / PLACEMENTS

Featured spo

A product card between the main stories, landing mid-read when attention is settled.
Written with you in the newsletter's own voice, so it reads like part of the issue rather
than an interruption.

Expect a phased rollout: API and the

higher tiers first, then Pro and Team,
Pricing per million tokens (in / out): Sol $5 f $30, Terra $2.50/ $15, Luna -
5138 then Plus, then Free over the coming

weeks. So check whether it's
One important thing, and | don't want o overciaim here. OpenAl says i "
008 publc ody A liog ou, bul théy PaVeR Gonfrmed every actually live on your plan rather than
ChatGPT plan gets it on day one (the preview was APl and Codex anly). aSSUming When ﬂ reaches you

, : :

Expect s phased rollt AP o the igher tles rst,then P and Tear, Terra's the pragmatic everyday pick.
then Plus, then Free aver the coming weeks. So eheck whether it's

‘actually live on your plan rather than assuming. When it reaches you,
Terra's the pragmatic everyday pick.

FEATURED SPOT

YOUR AD HERE

YOUR AD HERE

I
I
: FEATURED SPOT
I

Claude Cowork now runs with your laptop
shut

Claude Cowork now
runs with your laptop
shut

Cowork is Anthropics agent that goes off and does wark for you, their
answer 1o the whole harness category.

‘They broke it all down here

And heres a quick teaser if you want to see it in action:

DESKTOP
Cowork is Anthropic's agent that

MOBILE

Good for: Product launches and offers that need a little room to breathe.
Creative: 600 x 200 px card (supply image at 1200 x 400) + 2 to 3 lines of copy + one CTA link

Position: Between story one and story two

* & o o

Exclusive: one featured spot per issue



©6 / PLACEMENTS

Tools listing

The top listing in the issue's tools section, where readers go specifically to find things
to try. Your square icon next to a short description and link, disclosed as a partner
listing.

A couple honest caveats: it doesn't catch everything Fable catches, and it
can't orchestrate sub-agents like the newest models can.

Ay if you can fit it in your stack then give it a whirl, but I'm not too fussed

Also this week...

Also this week...

]
L
ool ESEEEED |
I | :: o ! TOOLS LISTING 1

_________________ 1 1
|

YOUR AD HERE

+ GPT-Live -+ OpenAl's new voice models (GPT-Live-1and its

‘mini) listen and speak at the same time. They handie
interruptions, throw in the little back-channel cues

(*mhmm,” "got it"), and stay quiet while you're thinking. + GPT-Live = OpenAl's new
They've replaced Advanced Voice Mode as the engine

benind ChatGPT Voice, and the mini is the default on the voice models (GPT-Live-1and

free tier. The reasoning still comes from G?T'S.S behind the its mini) listen and speak at
scenes, S0 it's a jump in conversation quality, not a smarter
brain. the same time. They handle

interruptions, throw in the little
back-channel cues ("mhmm,"

+ Fable §' free window got pushed to July 12 + Anthropic
extended Fable 5's included access on paid plans from July “got it"), and stay quiet while
7 to July 12 (11:58pm PT). After that it moves to pay-per-use.
eredits at $10 [ $50 per million tokens. If you've been sitting
on big builds, you've got a few extra days to run them on rep\aced Advanced Voice

you're thinking. They've

Mode as the engine behind

DESKTOP . .
ChatGPT Voice, and the mini is

the default on the free tier.

MOBILE

Good for: Reaching readers in evaluation mode. Built for product and tool makers.
Creative: Square icon (supply at 400 x 400 px, PNG) + product name + up to 3 lines of copy + link

Position: Top listing in the tools section

* & o o

Exclusive: one tools listing per issue



©6 / PLACEMENTS

Brain food mention

The entry-level slot. One linked recommendation plus a line in the brain food section,
the part of the issue readers save and come back to. Text only, in the newsletter's
voice, disclosed as a partner pick.

T YT AT m———
scenes, so it's a jump in conversation quality, not a smarter
brain.

« Fable 5's free window got pushed to July 12 - Anthropic

extended Fable 5's included access on paid plans from July
7 to July 12 {11:59pm PT). After that it moves to pay-per-use
credits at $10 / $50 per million tokens. If you've been sitting
on big builds, you've got a few extra days to run them on
your plan.

-
| BRAIN FOOD MENTION

| YOUR AD HERE 1

. Builder’s notes

I built Ledger, my app, and folded my iptions into it.

This was a proper Fable S-worthy job I'd been meaning to do for ages,
and it nalled it. Ledger is my own finance app, revenue, expenses, the lot,

What i love most is that it now holds every one of my subscriptions.

DESKTOP - SAME FORMAT ON MOBILE

Good for: A budget-friendly first test of the audience. Solo makers start here.
Creative: Linked name + one line of copy (no image needed)

Position: In the brain food section, back half of the issue

* & o o

Exclusive: one brain food mention per issue



07 / RATES & BUNDLES
Pricing

Rates are CPM-based and billed on unique opens, averaged over the trailing 10 issues.
You pay for the readers who actually open the email. The ladder covers both ends:
companies take the lead slots, and solo creators get in from $860 an issue.

PER ISSUE
TIER PLACEMENT RATE

TODAY
MATN 600 x 150 banner after the intro + intro $175 CPMl $2,005
SPONSOR mention. One per issue.
FEATURED 600 x 200 product card between the main $150 CPM $1,720
SpoT stories. One per issue.
TOOLS Top listing in the tools section: square icon + $125 CPM $1.,435
LISTING description + link. One per issue.
BRAIN FOOD One linked recommendation + a line in the $75 CPM $860
MENTION brain food section. One per issue.

BOOK A RUN, SAVE ON EVERY ISSUE

PLACEMENT SINGLE 2 ISSUES (5% OFF) 3 ISSUES (10% OFF) 4+ ISSUES (20% OFF)
WMAIN SPONSOR $2,005 $3,810 $5,415 $6,415+
FEATURED SPOT $1,720 $3,270 $4,645 $5,505+
TOOLS LISTING $1,435 $2,725 $3,875 $4 ,590+

BRAIN FOOD $3860 $1,635 $2,320 $2,750+



©8 / BOOKING

How booking works

Email hello@aiwithremy.com with your product, placement and preferred Thursdays
We confirm the issue and send creative specs the same week

Creative is due the Friday before your Thursday send

* 6 o o

After the send you get a report: opens, and clicks on your link

One note on fit: Remy only runs products he'd genuinely use. That filter is why readers trust
the recommendations, and why the clicks are worth having.

GOT SOMETHING ELSE IN MIND?

Deeper partnerships, product deep-dives, a run across the newsletter and Remy's channels: if
your product fits the audience, pitch it and we'll find a shape that works.

SEE IT LIVE

Current numbers, placements and pricing are always at aiwithremy.com/work-with-us. This
kit was generated from live platform data on 28 July 2026.

Al with Remy



